Innovative companies are hooking coffee machines,
industrial gear, cars, product packaging, and more
into the Net. So what's the payoff ?
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If you think the Internet is just a
huge worldwide network of
computers, think bigger. The new
growth area for the Internet isn't
in more PCs, it's in other devicesconnecting all kinds of traditional
products that were invented
before there was an Internet. Like
what? Like everything. Like
washing machines and other
"white goods." Like factory
equipment, Coca-Cola vending
machines, thermostats, electric
meters, and toys.

"Our vision is to connect
everything to the Internet," says
Marc Berrebi, CEO of eDevice,
whose Internet-enabling chips are
built into coffeemaker Lavazza's
espresso machines.

